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Canning Exemptions 
Retained In Senate Bill 


The Administration’s Wage-Hour 
Bill H. R. 3935, was passed by the 
Senate, with amendments, on April 20 
by a vote of 65 to 28. 

Like the bill passed by the House 
on March 24, the Senate-passed bill 
would not affect the existing 28-week 
exemption from overtime which is 
presently available to fruit and vege- 
table canners in sections 7(b)(3) and 
7(c) of the present law. 

It would increase the minimum 
hourly wage for employees now 
covered by the Fair Labor Standards 
Act to $1.15 four months after the 
hill’s enactment and to $1.25 twenty- 
eight months after its enactment. 

No change would be made by the 
bill in the “area of production” ex- 
emption now available to certain can- 
ners under sections 13(a) (10) of the 
Act. 

the Senate-approved bill, however, 
would require the Secretary of Labor 
to study the “complicated system of 
exemptions now available for the han- 
ding and processing of agricultural 
oducts under such Act and particu- 
sections 7(c), 13(a\(10), and 


7/3)...” and to submit a report to 
th Congress next January, together 
w his recommendations for further 
lc. iation designed to simplify and 
reve the inequities in the applica- 


ti of such exemptions.” 
' wage-hour bill passed by the 


te on March 24 would not affect 
wo 14-week overtime exemptions 
n ‘vailable to fruit and vegetable 
(rs or the year-round overtime 
enjoyed by fish canners. 
‘\ +r would it amend the present 
of production” exemptions. It 
“os: inerease the hourly wage for 


pr. itly covered employees to $1.15 
‘sar months after enactment of the 


bill but would not provide for fur- 
ther increases. The House-approved 
bill, like the one passed by the Senate, 
would require the Secretary of Labor 
to study the agricultural exemptions 
and report his findings and recom- 
mendations to the Congress in Janu- 
ary, 1962. 

A Senate-House conference on the 
legislation favors the key provisions of 
the Bill passed by the Senate. Daily 
sessions are being held this week and 
may continue over to next week. 


MARKETING ORDERS IN 
FARM BILL 

An omnibus farm bill, the “Agri- 
cultural Act of 1961” was sent to the 
Congress by President Kennedy on 
April 17. On the following day, the 
79-page bill was introduced by Senator 
Ellender (S.1643) and by Representa- 
tive Cooley (H.R. 6400), the chairmen 
of the Senate and House Agriculture 
Committees. 


The Administration bill would au- 
thorize the application of marketing 
orders and marketing quotas to all 
agricultural commodities, including 
canning crops. It would also provide 
for supply adjustment and price stabi- 
lization. 


Public hearings on the bill began 
April 24 before the House Agriculture 
Committee. Hearings before the Sen- 
ate Agriculture Committee will start 
on May 3 

The NCA has requested an oppor- 
tunity to testify before both the Senate 
and House Agriculture Committees, in 
order to explain its opposition to mar- 
keting orders, or any other form of 
federal production or marketing con- 
trols on fruits and vegetables for can- 
ning. 


MEXICAN FARM LABOR 


The House Agriculture Committee 
on April 18 approved the bill, H.R. 
2010, extending the Mexican farm 
labor program. As ordered reported 
the bill would extend P.L. 78 two 
years through December 31, 1963. 


GRIFFIN ACQUIRES GOOD 
CANNING COMPANY 


Griffin Grocery Company, Muskogee, 
Oklahoma, recently acquired the prop- 
erties of the Good Canning Company 
of Fort Smith, Arkansas, and is moving 
the machinery and equipment to the 
Griffin owned Stigler Canning Com- 
pany at Stigler, Oklahoma, and to the 
Griffin Manufacturing Company at 
Muskogee. The 714 acre site of the 
Good Canning Company will be 
cleared and a modern shopping center 
built on the site. 


In purchasing the Good Canning’ 


Company and its seven buildings, 
Griffin also acquired the Good Can- 
ning Company labels “Dependable,” 


- “Good,” and “Lafayette” and will mar- 


ket these products in a 12-state area 
from the plants at Muskogee and Stig- 
ler. 


The addition of the Good machinery 
and equipment will increase produc- 
tion at the Stigler plant by approxi- 
mately 20 percent, and by the end of 
1962 production of this plant will be 
increased by about 35 percent from the 
present level. 


Gene Krier is superintendent for the 
Griffin canning plants at Muskogee 
and Stigler. Green beans, spinach, 
blackeye peas, pears, potatoes, and all 
kinds of greens are produced at the 
Stigler operation, while the Griffin 
Manufacturing plant processes straw- 
berries, corn, peas, pork and beans, 
hominy, preserves, jams, jellies, salad 
dressings, and other items, 
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USWGA Elects—Royce C. Wood of 
Groce-Wearden Company, Victoria, 
Texas, has been reelected President of 
the U. S. Wholesale Grocers Associa- 
tion. Van Salley, Salley Grocer Com- 
pany, Bernice, Louisiana, was reelected 
Chairman of the Board. 


The Merkel Division of Williams- 
McWilliams Industries has discon- 
tinued its retail operations and sold 
53 stores in Queens and Kings Coun- 
ties of Long Island and in the North- 
ern New Jersey area, to Merco Stores, 
Inc., a newly formed chain. Merkel 
has for years been an established and 
accepted packer of pork and processed 
meat lines in the New York area. The 
move is designed to improve Merkel’s 
position as a wholesale packer in the 
New York market. 


The American Public Health Asso- 
ciation will hold its 89th Annual 
Meeting at Cobo Hall, Detroit, No- 
vember 13 to 17. More than 5,000 pub- 
lic health specialists from this coun- 
try and abroad are expected to attend. 


SOFT DRINKS IN CANS 
PROMOTION 


“Every major soft drinks producer 
is now marketing his product in cans 
in major metropolitan areas,” says a 
report from the U. S. Steel Company. 
This availability will be the central 
theme for U. S. 1961 canned soft 
drinks promotion. 

Local saturation campaigns in 24 
top soft drink markets will show the 
consumer the can with the label, 
which represents to him his favorite 
refreshment. Newspapers and_bill- 
boards will be used. 

The newspaper schedule calls for 
ten 1,000-line Ads in 31 papers. Half 
of the Ads will be in color. Billboards 
will carry thru June, July and August. 
Television will be used in New York 
City, the 25th saturation market. 

Canned soft drink sales increased 
from 371 million units in 1957 to 850 
million units in 1960. In 1960 a sharp 
increase of 49.6 percent over 1959 was 
experienced. Number of families buy- 
ing soft drinks in cans increased 39 
percent in three years. Soft drinks are 
now packed in cans at 54 locations in 
22 states. Canning line locations in- 
creased 55 percent in one year. The 
number of franchisers offering their 
product in cans has almost doubled in 
one year. Forty-three percent of the 
Nation’s bottlers now offer soft drinks 
in cans compared with 24.9 percent in 
1959. Ninety-five percent of the big 
New York City food stores sell soft 
drinks in cans. 


Dole Corporation has consolidated 
its advertising and merchandising ac- 
tivities into a_ single department 
headed by Hal F. Griswold as director 
of advertising and merchandising, it 
has been announced by C. Harry 
Bleich, vice president and director of 
marketing. Frank G. Scott becomes 
advertising manager, J. R. tenBosch, 
merchandising manager since 1951, 
continues in that same position in the 
new department, as does Thomas J. 
Andre, assistant merchandising man- 
ager. The company’s consumer serv- 
ice activities remain a part of the de- 
partment, headed by Lorane Cooley, 
Dole’s “Patricia Collier.” All of the 
above have their offices in the com- 
pany’s marketing headquarters in San 
Jose. 


CANNER-SUPPLIER DIRECTORS 
TO MEET 


The National Canners Association 
has announced the agenda for the An- 
nual Spring Board of Directors Meet- 
ing to be held in Washington, D. C., 
Thursday and Friday, May 18 and 19. 
As is their usual custom, it has also 
been announced that the Canning 
Machinery & Supplies Association Di- 
rectors, the Forty-Niner Directors, the 
State Secretaries, and the Old Guard 
Steering Committee will converge on 
the same city, same hotel, at the same 
time. Headquarters will be in the 
Statler Hotel. 

The NCA luncheon at 12:30 P. M. 
on Thursday will be preceded by 
meeting of the NCA Administrative 
Council at 9:30 A. M. and a meeting 
of the State Secretaries at the same 
time. Both the CM&SA and the Forty- 
Niner boards will hold separate ses- 
sions on Thursday morning. There 
will be an open session of the NCA 
Board at 2:30 P. M., followed by a 
reception at the residence of Mr. and 
Mrs. Carlos Campbell beginning at 
5:00 P. M. 

On Friday morning at 8:00 A. M., 
breakfast of the Consumer and Trade 
Relations Committee is scheduled. The 
Old Guard Steering Committee will 
also sit down to a breakfast meeting. 
At 9:30 A. M. a closed executive ses- 
sion of the NCA Board will begin. 
At 12:30 P. M. the Convention Pro- 
gram Committee will meet at the 
Marriott Motor Hotel at Key Bridge. 
Representatives of the Canning Ma- 
chinery & Supplies Association and a 
delegate from the Forty-Niners, the 
Old and Young Guard Societies, have 
been invited to sit in on this important 
committee. 

At 2:00 o’clock on Friday afternoon 


there will be a meeting of tomato 
canners at NCA headquarters. 


Canners League of California will 
hold its 39th Annual Fruit and Vege- 
table Sample Cuttings at the Fairmont 
Hotel, San Francisco, January 11 and 
12, 1962. The 58th Annual Meeting 
of the League will be held at the Santa 
Barbara-Biltmore Hotel, Santa Bar- 
bara, California, March 18, 19 and 20, 
1962. Executive Vice President M. A. 
Clevenger made the announcement 
this week. 


Fox Canning Company, Inc. (Queen 
Anne, Md.)—John B. Moore, a gradu- 
ate in food technology at the Univer- 
sity of Maryland, has been appointed 
manager of production and quality 
control of the Fox Canning Company. 
The company has installed an FMC 
Continuous Cooker unit for corn. Fred 
Fox, president of the Fox Canning 
Company, Fox Foods, Inc., and Insti- 
tutional Foods Corporation, was re- 
cently elected Mayor of the Town of 
Queen Anne. 


Dr. John M. Jackson of the Research 
Division of American Can Company, 
Barrington, Illinois, has been elected 
to the office of President-Elect of the 
Institute of Food Technologists and 
will be duly installed in this office at 
the 2Ist Annual Meeting of the Insti- 
tute at the Hotel Statler Hilton in 
New York on May 10. After serving 
one year as President-Elect, Dr. Jack- 
son will become President of the In- 
stitute at the 1962 Annual Meeting in 
Miami Beach, Florida, on June 13. 


APPLE GRADE STANDARDS 


Revised standards for grades of 
apples for processing were announced 
April 24 by the U. S. Department of 
Agriculture, to become effective June I. 
They will replace standards which have 
been in effect since 1946 and in which 
no major changes have been made 
since 1930. 

The revised standards will raise the 
quality level of the U. S. No. 2 grade 
by reducing from 25 to 12 percent the 
amount of waste permitted for certain 
types of defects. A U. S. Cider grade 
has also been provided which is free 
from decay, worm holes and internal 
breakdown and does not limit the 
amount of loss from other defects in- 
curred in commercial preparation for 
use. The revised standards also pro- 
vide more detailed limitations—when 
terms of a sale call for a lot of apples 
to meet one of the U. S. grades—for 
certain types of defects in the toler- 
ance allowed. 
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MARKET NEWS 


CHICAGO MARKET 


Adverse Weather Delaying Planting 
Operations—Buyers Content to Buy 
What They Can When They Need It— 
Prices Generally Unchanged 


By “Midwest” 
Chicago, April 27, 1961 

THE SITUATION .—Local weather 
conditions continue to dominate every- 
one’s interest these days as any real 
activity on canned foods generally will 
be tied to the new packs. The snow 
is now gone but since then the rains 
have come and Midwestern canners 
still cannot get seed in any volume 
into the ground. The start of pea 
planting has now been delayed over 
two weeks beyond optimistic expecta- 
tions and canners in Wisconsin can 
again see the growing season being 
squeezed into a shorter than normal 
growing period. A few beets are in‘the 
ground but the percentage is very 
small and this is another crop canners 
would like to start canning as early 
as possible. Corn has not yet become 
a problem but planting in these parts 
should get under way shortly weather 
conditions permitting. Canners are 
sitting on the anxious seat again and 
if conditions don’t improve in a hurry 
there will be any number of ulcer 
prospects, 

With little to sharpen their interest, 
buyers in Chicago are quite content to 
ouy what they can when they need it 
ind let the chips fall where they may. 
‘Towever, if any of the really short 

ems should come out of hiding, their 

titude would change in a hurry but 
ich is mostly wishful thinking. In 
¢ meantime, prices are generally un- 
inged from all areas. Citrus con- 

‘ues weak but there are indications 

‘pefruit may have hit bottom. Low- 

quotations on Clings by the adver- 

‘d brands has the trade trying to 

y for less from the independents but 

‘hout success. The same bargains 

' still available on the same items 

‘Ss week with canners firmly in the 

ver's seat on most canned vegetables. 

‘is appears to be the pattern until 

w packs are ready. 

CORN.—Prices are unchanged with 

> exception of occasional odd _ lots 

tich show up and these are going at 
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levels which would have been consid- 
ered fantastic a year ago. One lot of 
#10 fancy cream corn has been offered 
and purchased at $10.00 with another 
lot of #10 standard at $9.25 which is 
an indication of how far this market 
has come. However, on shipments still 
being made against pre-season com- 
mitments, fancy grade is selling at 
$1.65 for 303s and $9.50 for tens with 
little else available. 


SPINACH.—California canners are 
having their problems with spinach 
this year as a bumper pack is having 
its effect on present day quotations. 
The market is listed at $1.65 for fancy 
214s and $5.00 for tens but shading 
these prices appears to be the order 
of the day. In the face of such com- 
petition, Ozark canners are trying to 
sell at $1.15 for 303s, $1.80 for 214s 
and $5.50 for tens but they are not 
doing too well. Eastern sources are 
quoting at even higher levels which 
gives them little opportunity in this 
market. 

-PEAS.—Weather conditions are the 
topic of conversation where peas are 
cencerned as there isn’t much else to 
talk about. Shipments against early 
contracts are still coming into this 
market but the trade have just about 
nothing to chose from on the open 
market. ‘Those institutions that buy 
regularly on a bid basis find their 


bids going unnoticed and might as 
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well forget such activity until new 
pack. Standard 303s, where they can 
be found, are held at $1.35 while extra 
standard fours are at $1.40 with fancy 
threes at $1.5714. Tens of any grade, 
with the exception of 2 sieve, are 
almost hopeless. 


TTOMATOES.—Lower priced offer- 
ings continue to reach here out of the 
South and some standards have been 
sold. However, local canners are hold- 
ing standard 303s at $1.45 with very 
few to sell. These canners seem deter- 
mined to hold the line although this 
may become somewhat more difficult 
if and when Texas comes in with the 
big pack they hope to make. On the 
other hand, Chicago buyers much pre- 
fer Ohio Valley tomatoes and it takes 
a sizeable price differential to change 
their thinking. Still a good firm mar- 
ket. 


TOMATO PRODUCTS.—A sliding 
market on bottled catsup seems to 
have settled at $1.70 for fancy 14 oz. 
from local sources with prices as low 
as $1.60 from California canners. How- 
ever, fancy tens are very strong as 
Coast canners are now up to $10.75 
while only piece-meal lots are quoted 
out of the Midwest at $10.50 to $11.00. 
Special concessions on 46 oz. fancy 
tomato juice from local processors 
seems to have ended as prices now are 
no lower than $2.35 and up to $2.45. 
There is still plenty of fancy juice left 
on the Coast where canners have 
shaded prices to $2.50. Such items as 
#10 paste and puree cannot be found 
anywhere at any price. 


KRAUT.—Kraut canners have just 
about run out the string on anything 
like volume business until cold weath- 
er puts in an appearance next fall. 
Local distributors loaded up on kraut 
sometime back when special price con- 
cessions were withdrawn by Wisconsin 
canners and then found all this was 
unnecessary when prices again came 
tumbling down a short time later. New 
York canners were the culprits but in 
any case, fancy kraut is now stabilized 
at $1.2714 for 303s, $1.75 for 214s and 
$5.85 for tens. 


CITRUS.—Florida canners continue 
to report increased movement of all 
kinds of citrus but Chicago buyers are 
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certainly not setting the world on fire. 
They have had no confidence ever 
since new pack prices were named but 
they may have to change their think- 
ing on grapefruit juice shortly as it 
looks like prices are due to turn up. 
Quotations still vary among canners 
but it is easy to buy on the basis of 
$2.00 for 46 oz. grapefruit juice and 
$3.75 for orange juice. 


COAST FRUITS.—Very limited ac- 
tivity on most Coast fruits as current 
buying continues on the routine side. 
Cold weather in parts of California 
may add some strength to the market 
but it has had little effect so far. Buy- 
ers here are trying to buy 214 choice 
Clings for less than $2.40 in view of 
lower prices on advertised brands but 
they are having no luck. They also 
have to pay $2.25 for standards if they 
are serious about buying as peach can- 
ners have firm ideas. Northwest can- 
ners are pushing for new pack book- 
ings on such items as pears, prunes, 
plums and sweet cherries with consid- 
erable success as so many of these are 
so short the trade are not hesitating. 


CALIFORNIA MARKET 


California Market Remains Steady— 
Some Items Firm on the Advanced Mar- 
ket—Some Low on the Trading Market 
—New Packs—Question Mark ?? 


By “Golden Stater” 


San Francisco, April 27, 1961 


THE SITUATION.—With a gen- 
eral high market on vegetables (toma- 
toes and products in particular) and 
a low market on fruits (all except 
pears), both the trade and the packer 
are watching carefully the new pack 
prospects. On tree fruits (depressed 
market), canners are eager to take ad- 
vantage of any new crop indication 
that would permit getting prices up 
off the floor. The past few days in 
California have brought low orchard 
temperatures but have not been too 
severe in the overall. However, any 
freeze at this late date could reverse 
the trend of depressed fruit prices. 


ASPARAGUS.—Cool weather _ has 
slowed up asparagus deliveries to the 
canneries, and in spite of a lack of 
general opening prices, most canners 
are either sold out or temporarily with- 
drawn on the popular items for export 
in GT&W. Up until the past couple 
of years the pro-rated, dog-eat-dog item 
has been GT&W center cuts, but now, 
cut spears are in big demand. Against 
one independent’s opening of $5.25 
per case for 24/300’s, packers have sold 
heavily at $5.15 per case and firm or- 
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ders today being turned down. The 
great game of conjecture is now taking 
place. Green tipped and white has 
not yet been packed, and with all 
green coming in slow to the canneries, 
question “When will fields be turned 
to white?” With March | carryover on 
GT&W down 48 percent from 1960, 
but export demand up (admittedly hits 
heavy on center cuts and cut spears) 
packers and growers now guessing on 
how to turn the pack—all green vr 
GT&W? 

SPINACH.—Further trading on the 
large, fine quality pack as yields set 
records. Difticult to establish general 
market. Some packers cutting back as 
they fast approach the desired pack. 


TOMATOES AND PRODUCTS.— 
Little change except to emphasize that 
current strong market remains strong. 
Recent promotional allowance by in- 
dependents on bottle catsup withdrawn 
quickly as they were flooded with ship- 
ping instructions. The main reason 
was to stay competitive with advertised 
brand promotions and not a weakness 
in the supply position. 


CALIFORNIA FRUITS.—In spite 
of advertised brand promotions of No. 
21% clings, independents have held 
fast at $2.40. Many offers at only 5¢ 
a dozen lower have been rejected. 
Meanwhile, tens drift lower with choice 
grade near to standard grade levels. 

FRUIT COCKTAIL. — Steady in 
shelf sizes with mixed depressed prices 
for tens. 


PEARS.—Continue as only strong 
item of West Coast fruits. 

FREESTONE PEACHES.—Attempt- 
ing to get up (at least on full fancies) 
as lower grades clean up at bargain 
basement prices. 

APRICOTS.—Still on a_ best-buy 
level with freestones. Freeze or no 
freeze, set shows large crop. Weather 
is the factor now. Your guess is as 
good as mine, but one fact is certain, 
today’s prices are below replacement 
costs, hence any factor to lessen the 
crop, will be reflected in price in- 
creases on the spot market. 

Freeze damage reported most serious 
in North Coast counties, especially 
Napa and Mendocino counties. Grapes, 
prunes, walnuts, and pears hit hard in 
these districts. 


NEW YORK MARKET 
““New York Stater”’ 
On Vacation 


THE GULF CANNED 
SHRIMP PICTURE 


New Orleans, La., April 21, 1961 


GENERAL.—The start of the 1961 
Shrimp Pack will come in May. In 
Louisiana the “inside” waters (the 
shrimp nursery grounds within the 3- 
mile limit) are opened to commercial 
shrimping May Ist—the shrimp, how- 
ever, do not pay attention to the law 
and production usually begins about 
mid-May. As a normal rule the other 
Gulf states do not begin production 
until three or four weeks after produc- 
tion begins in Louisiana. 


STOCKS.—Since mid-December the 
market has been supplied by stocks 
accumulated prior to that time. Move- 
ment was very brisk during the first 
months of the year and then slowed 
somewhat as is normal about the end 
of Lent, and is now again picking up 
as warmer weather sets in across the 
nation. Stocks of Broken, Tiny, and 
Small are (for practical purposes) non- 
existent in canners hands . .. and these 
are the items which will be produced 
during May and June in greatest vol- 
ume. Stocks of other sizes of shrimp 
will be depleted about the time that 
production comes in June. 


PRICES.—Firm prices on available 
items are evident. What price levels 
will prevail for the 1961 pack will de- 
pend upon prices for raw material to 
be established with fishermen within 
the next couple of weeks—it being our 
opinion that prices will not be higher. 


WAGE & HOUR.—The Congress is 
presently working upon Wage & Hour 
Legislation which is worthy of obser- 
vation as to its effect upon Shrimp. 
Canners are presently under the Wage 
& Hour regulations, but other seg- 
ments of the shrimp industry are not. 
It is entirely possible that they will be 
among the new workers covered by the 
present bill. Canners are concerned 
(both in the Gulf and Pacific areas) 
over the final figure that will be estab 
lished as the minimum wage as certail 
machinery contracts are tied to the 
Federal Minimum Wage and as i 
goes up so also do rents on machin 


GOVERNMENT WANTS 
Veterans Administration Supply De 
pot, P. O. Box 27, Hines, IIL, ha 
asked for bids on the following re 
quirements, to be opened on the dat« 
stated: Canned Pickles—May 23, 196 
* 
McMullen Food Bank, Inc. (Liv: 
Oak, Fla.) has added fresh frozen boilec 
peanuts in one pound plyofilm bags 
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U.S.D.A. ACREAGE REPORT 


SUMMARY.—The prospective 1961 
planted acreage of nine vegetable crops 
grown for commercial processing is 
10 percent more than last year but 
3 percent less than average according 
to the U.S.D.A. Crop Reporting Board. 
An acreage increase over 1960 is ex- 
pected for all crops except spinach 
for which a 4 percent reduction is 
anticipated. Prospective increases are: 
lima beans, 12 percent; snap beans, 
7 percent; beets for canning, 11 per- 
cent; cabbage for kraut (contract only), 
6 percent; sweet corn, 9 percent; cu- 
cumbers for pickles, 11 percent; green 
peas, 13 percent and tomatoes, 7 per- 
cent. Acreages of all crops except beets, 
cucumbers for pickles, green peas and 
tomatoes are expected to be above 
average. The prospective 1961 acreage 
estimates are based on reports from 
processors. ‘The reports were prepared 
before planting time and represent 
intentions only. Acreage actually 
planted may vary significantly because 
of weather conditions, price changes, 
labor supplies, available financing and 
the effect of this report upon proc- 
essors’ plans. 


BEETS.—The acreage of beets to 
be planted for canning this years is 


expected to exceed that of 1960 by 11 
percent. Increases are planned in all 
major producing States. Compared 
with average, however, prospective 
1961 acreage is 9 percent smaller. With 
average acreage abandonment and 
yields, this year’s crop should total ap- 
proximately 144,000 tons. In_ 1960, 
137,700 tons were harvested and the 
average production is 158,070 tons. 

PICKLES.—An 11 percent increase 
in acreage of cucumbers for pickles is 
in prospect for 1961. If early season 
plans materialize, 114,350 acres of 
pickling cucumbers will be planted 
this season compared with 103,380 
acres in 1960 and an average of 137,400 
acres. Assuming normal abandonment 
and average yields, a crop totaling 
about 11,000,000 bushels is in prospect 
in 1961. This is 22 percent smaller 
than the 1960 crop when record yields 
were attained on a smaller acreage and 
15 percent less than average. 


SOFT DRINKS IN 
ONE-WAY BOTTLES 

A nation-wide survey to establish 
consumer preferences for containers 
for soft drinks has been conducted by 
the Home Makers Guild of America 
for Owens-Illinois Glass Company. 

The survey is another step in the 
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100% Pure Hickory Smoke 
Condensed to Liquid Form 


. is considered by the F.D.A. as a natural flavor which, 
unlike pyroligneous acid, is not subject to provisions of 
the Food Additives Amendment. Write for prices . . . or 
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Shipped in 50-Gallon Barrels 


Sutton Smo-King Products, Inc. 
Dallas 20, Texas 


Shuttleworth UNSCRAMBLER 
indles bright cans eee 


» One Man Operation 


> Handles Sizes 202 
To 404 Inclusive 
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S$ ‘UTTLEWORTH, INC., Warren, Indiana 
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Send for full details 
Write or Phone 190 


vf hing will work with you 


... develop your new or unusual pro- 
cessing ideas 

. .. find a practical solution to your pro- 
cessing problems 


. .. design specialized equipment 


AK Robins 


Designers and Manufacturers 
of Food Equipment Since 1855 


713-729 E. Lombard Street © Baltimore 2, Md. 


glass company’s program of continu- 
ing research in the packing of soft 
drinks. It follows closely the recently 
published study made by Ford, Bacon 
& Davis for Owens-Illinois on the real 
cost of returnable and non-returnable 
glass bottles and tin cans for soft 
drinks. 

O-I reports that unofficial prelimi- 
nary tabulation indicates the survey 
has developed facts which will give 
positive sales assistance to bottlers 
committed to or planning to adopt 
the O-I cooperative marketing sup- 
port program for soft drinks. 


Under this plan, O-I is reimbursing 
bottlers of soft drinks located east of 
the Rockies, 75 per cent of their quali- 
fying promotion expenditures up to 
45 cents per gross, for the period from 
March 1 to Dec. 31, 1961. The pro- 
gram is aimed at promoting soft 
drinks in non-returnable bottles. 


Adoption of the O-I support pro- 
gram by bottlers has exceeded expecta- 
tions and will undoubtedly broaden 
even further as the results of the Guild 
survey are known. 

Owens-Illinois is completing the 
tabulation of the study and will make 
the complete results of the survey avail- 
able to bottlers through glass com- 
pany bottle salesmen. 


To help you meet changing tastes in 


AND CO, INC. 
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CANNED FOOD PRICES 


ASPARAGUS Mid-West, Fancy, Diced, No. 2% ........+220+2+++-2:15 GRAPEFRUIT SECTIONS 
Calif., Fey., All Gr., No. 300 1.15-1.25 Fla, Fey., No. 303 .........1.90 
3.95 Ozark, Fey., No. 303 "1.15-1.20 Fey., Citrus Salad, 
ix 
3.70 coRN Calif., Cling Fey., No. 303..1.87% 
Med.-Small Fey., No. 303 ........1.65-1.75 SWEET POTATUES Choice, No. 808 
Tri-St. Fey., All Gr., No. 300 .9.25-9.50 Tri-States. syr., Ne 3U3.....1.50 NO. 2% 
cy., r., Cuts ps Shoepeg, Fey., No. 303 ..1.70-1.80 ‘Tri-States Elberto, No. 2% ..2.85-2.95 
No. 1 Pic 
No. 300 12.10-2.25 No. 10 8 
No. 10 Mid West Std., No. 1 
BEANS, Stringless, Green W.K., C. S., Gold., PEARS 
Fey., Cut. Gr., -1.45-1.5) No. 10 ..7.00-7.25 2% 
Ex. St. Cut Gr., . -8.00-8.5u 3 "1.85 sta. "No. 2.07% 
Ex. Std., No. 303 ......1.50-1.60 No. 303 1.55-1.69 PINEAPPLE—Per case 
Wax, Fcey., Wh., 3 sv., 0000 No. 2% (Toll & Wfge. extra) 
Cut, 3 sv., No. 303 ... PEAS No. 303 ...... 01.45 
No. 10 ... -9.00-9.10 Mend NO. 9% Crushed, 24/2 
Gr., Wh., Fey., No. 303. .1.80-2.10 Std., Halt Slices, 2472": 
Fey., Cut, No. 303 .....1.45-1.55 Ozarks, Std., No. 303 ......1.50 
No. 10 ........ 9.00-9.50 Ex. Std., 2 sv., No. 303 1.45-1.50 No. 10 PLUMS, PURPLE 
Std., BO, BOB. No 10 9.00 — Std., No. 303 ........1.35 — No. 3038 ........<— 
No. 10 6.75-7.00 4 No. Doy., 24 OB. Choice, No. 303°. 
Ex, Std., No. 303 Pod. Run, No. 303 ........135 TOMATO PASTE AP 
No. 10 +++ -8-00-9.00 7.00 Cal PLE 
1.15-1.30 alif., Fey., 96/6 oz. ...7.85-8.00 Midwest, 1 at. gl 
Std., No. 303 No. 10 (per dos.) = 1 Qt. Bh. 
Wh. Ge., Mo. 288 $.75-9.00 15.50 CITRUS BLENDED 
EX. Std., No. 303 ......1.40-1.45 Mid-West Fla., No. 2, S/A-N......1.25-1.30 
Fey., Cut, Gr., No. 303......— No. 10 (per doz.) 26% ....14.00 46 Oz. ..... 2.85-3.00 
Std., No. 303 ..... 2: -1.65-1.75 Mid-West, Fey., 1.045, ORANGE 
Fey., Vert. 3 sv., No. 303 ..2.45 0. BOB East, Fey., 1.045 No. 1......1.10 PINEAPPLE_Per Case 
2.35 2 sv., No. 10.. .12.00-12.25 NO. 10 ee Hawaiian, Fey., 24/2 .......2.75 
Fey., Cut, 3 sv., 3 sv., No. 1.60-1.65 OB. 
4 sv., No. 303 3 sv., No. 303 .......+.1.45-1.50 APPLE SAUCE 
No. 110 9.65 Bast, Fey., No. 308 .....1.40-1.45 + 
Mid-West; Fey., No. 2 
Fey., Tiny Gr., No. 303 .2.50-2.60 4 sv., No. "303 30. 303 
No. 4 sv., No. 10 ......... 7.2%-7.50 apenas FISH 
Small, No. 303 eer 2.10 Mid-West Sweets Sl, No. 10 
“nae 12.25-12.50 Fey., 3 sv., No. 303 ........1.60 1 oO. eccccsccccecceccll.O0 SALMON—Per Case 48 Cans 
Medium, No. 303 ............1.90 9.25-9.50 APRICOTS Alaska, Red, No. 1T ...... 37.90 
11.00 Fey., 4 sv., No. 303... .1.50-1.55 No. 2% ......4.00 24.00-25.0 
Ex. Std., G.&W., No. 303 ..1.45 8.50-8.75 10 13,50 Med., Red, No. 1T ....31.00-32 00 
Fey., Tiny Gr., No. 303.2.25-2.50 Ex. Std., 3 sv., No. 303 ..... 1.45 No. ry vided Pink, Tall, NO. 1 ..cccccecs 28 00 
Small, No. 303 ...... 2.00-2,10 e, NO. Chum, Tall, No. 1 ......... 00 
No. 303 Ungraded, No. 1. BLUESERRIES SARDINES—Per case 
Bx. Std., Gr. & W., No. 303 ...1-45 Std., Ung., No. 303 ...... 1.30.1.35 65 
O. 10 7.25-7.50 ee 616.00 No. 1 Nat. 
PUMPKIN RS.P., Water, No. 303. .2.10-2.30 Maine, Oil Keyless 00 
No. 303 Midwest, Fey., No. 2%.....1.65 ++13.50-15.00 4 
6.50 East, Fey., No. 2%. Me. Jumbo ..... 
No. 10 ..-..... +... +,6,00-6.25 Midwest, Fey., No. 303 ....1.27% omen, Small 
CARROTS 1.75 No. Fcy., White Meat, %4’s 14.50-15.20 
East, Fey., Diced, NO. 10 5.75 Choice, No. 303 ......... 2.00-2.05 Fey., Light Meat, 
No. 303 SPINACH Chunks ............ 9.50-10 0 
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—CLASSIFIED ADVERTISING— 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas. 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products. Wire us regarding your 
requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


“MONITOR” Canning Machinery for peas, heans. tomatoes. 
cherries. ete. Huntley Manufacturing Co., Brocton, N. Y. 


ARE YOU IN NEED of high speed can fixtures, such as Twisters, 
Brush-offs, Elbows, Inlet Chutes, etc. or component parts of can 
handling systems such as full and empty Can Elevators, Gravity 


Sections, Cable Runways, ete Send for free descriptive catalog. King 
Bros., Route 3, Box 273, Fond du Lac, Wis. Phone: Walnut 2-0952. 


ALL ALUMINUM Inspection Conveyor Rolls, 24%” diameter, re- 
placeable Nylon Bushings. Available for 45, 55. 52 or equivalent 
Pin Link Chain, any length. Aluminum Roll Inspection Tables. 
Lobee Pump & Machinery Co., Gasport, N. Y. 


FOR SALE—#35 Super Juice Extractor in A-1 condition, motor 
driven, used very little. Lomax Canning Co., Lomax, Ill. 


FOR SALE—2—40 gal. Groen S. S. Kettles; 2 #3 Dixie Retorts: 
1 Dixie Hand Sealer (less motor); all in excellent condition. $500 
for the lot. J. L. Manson, Jr., Barrow Grocery Co., Inc., Black- 
stone, Va. Phone: 80. 


FOR SALE—6 CRCO Latest Model V-1607 Viners, complete 
Steel Beaters, Steel Frames, Steel Face Ribs. Timkin Bearings with 
long clutch sleeves, set in pairs, with Bracket mounted Le Roi 45 
I.P. Power Units, V Belt Rrives all complete. In excellent shape, 
used very little. Hughes Co., Inc., Box #8, Columbus, Wis. 


FOR SALE—Two Far-Threft Steam Boilers, 300 horsepower 
capacity, purchased new in 1952 and 1953 respectively. Located at 
plant of seller off Route #349 (Quantico Rd.) and near Salisbury, 
Md. If interested, call or write: J. I. Wells Co., Inc., P. O. Box 312, 
Salisbury, Md. Phone: Ploneer 2-2144. 


FOR SALE—1 D.S. Panama Closing Machine #409 set for 
#10 cans: 2 straight Line Peeling Tables; 2 Hot Water Scalders; 
! Berlin Rotary Tomato or Vegetable Washer; 1 Pressure Retort 
12 x 72: 1 Pressure Retort 30 x 36; 2 Pressure Retorts 24 x 28; 2 
Pressure Retorts 24 x 30; 1 Pressure Retort 12 x 17; 1M & S 
Soup Filler: 1 FMC Kyler Labeler, adjustable to handle size 404 x 
709 down, Model A Serial #MH662; 2—80 gallon Steam Kettles; 
| Indiana Pulper or Finisher, two sets of screens .023 x .027; 
! 303 Hand Boxer; 2 Dumpers & Unscramblers; 10—16 qt. 
minum Buckets; 1 #10 Can Straightener: 1—20 ft. long 
* ting Conveyor: 1—1000 lb. Farm Scales; 1 Iron Age Sprayer 
5! gallon tank, 35 ft. boom, high pressure pump; 1 Holland Trans- 
p nter on rubber; 1—2-row Seeder: 10—4-wheel carts. Greenville 
.ning Co., 205 Memorial Drive, Greenville, Ohio. 


OR SALE—Complete 300 diameter Change Parts for Canco 


0. Closing Machine. Traverse City Canning Co., Traverse City, 


)R SALE—Pfaudler 100 gal. stainless jacketed Kettles, double- 
n on agitators, tilting bowl; unused 5700 gal. horiz. stainless steel 
1 \; 3 Davenport #1A, 2A Dewatering Presses; all size stainless 
Ts: 1 York Freon 12 Compressor; 40 HP Fitzpatrick Model F 
si less Comminuting Machine. Send us your inquiries. Perry 
E pment Corp., 1402 N. 6th St., Philadelphia 22, Pa. 


YR SALE—Huntley Model C. Blancher, cylinder 40” x 13’, 7” 
lk . stainless steel tank, cover and cylinder, no motor or controls 
bh. can supply to your specifications; rebuilt and guaranteed 90 
d against defects in materials and workmanship. Save 40%. 
W: © or phone collect. Cuyler Corporation, Webster, N.Y. 
P. 370, 
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FOR SALE—Complete Tomato Line. Ayars 9-pocket Universal 
Filler; 60 HP Package type Ames Boiler. Schieber Packing Co., 
Edon, Ohio. 


MACHINERY WANTED 


WANTED—Used new type Hot Water Tomato Scalder. Water 
Valley Canning Co., Water Valley, Ky. 


WANTED—CRCO Nubbin Grader and Urschel Model C Cutter. 
Must be in good condition. Advise age and price. Adv. 61104, 
Canning Trade. 


WANTED—Complete set of change parts for Panama #1646 
Closing Machine, size 404 x 700 Standard Seaming Head and 
Parts. Greenville Canning Co., 205 Memorial Drive, Greenville, 


Ohio. 


HELP WANTED 


WANTED—Comptroller, well versed in vegetable or fruit conning 
accounting with fast growing old canning Co. with several branch 
plants, This position requires an expert comptroller; salary fully 
commensurate with duties; opportunity for advancement. Answers 
positively confidential. Adv, 61117, Canning Trade. 


SITUATIONS WANTED 
POSITION WANTED—Experienced Conner (15 vears) desires 


position as Manager with opportunity of buying business. Adv. 
61107, Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Canning Plant. Lines for apple sauce, natural 
apple juice, cherries, plums, and some vegetable equipment. 50,000 
sq. ft. floor area, 3 boilers, city water, and a good supply of raw 
products and labor. For more details write or phone: Bank for Co- 
operatives, 310 State St., Springfield, Mass. RE 7-1481. 


FOR SALE—SEED 


FOR SALE—Surplus Sweet Corn Seed 1961, Deep Gold, 199, or 
Tenderfine. W. E. Bittinger Co., R #5, Hanover, Pa. 


VEGETABLE PLANTS 


CERTIFIED TOMATO, Pepper, Cabbage, Onion. Egg Plants; 
field grown, healthy, vigorous, full-bearing plants. Write for free 


catalogue-price list. Satisfaction’Guaranteed. M. H. Evans & Sons,. 


Dept. 7, Ty Ty, Ga. 


TOMATO PLANTS-CABBAGE PLANTS—Virginia State in- 
spected. We guarantee hardy, disease free plants. Start with the 
best this year, use plants from our Premium Certified seed. Cab- 
bage, Broccoli, Cauliflower, ready now. Tomato, Pepper ready May 
20. Top quality, prompt service! Write or telephone for catalogue 
and prices. Virginia’s Oldest and Largest Growers.” J. P. Councill 
Co., Franklin, Va. Phone: LOgan 2-3546. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12. Ill. Tel CHesapeake 3-4660. 

WILL PAY CASH for carload or less of canned goods any size, 


new, odd lots, rough ups and dents accepted (no swells). Bill 
Mull, P. O. Box 984, Kannapolis, N. C. Phone: WE 3-3132. 


BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co., 
Oth & Patterson Ave.. Newport, Ky. Phone HE 1-8401. 

WANTED—Contract Processing and/or Packing. We can fill 
liquid or semi-liquid products of all types in 4 oz., 6 oz., 12 0z., 
18 0z., 32 oz. (tall or short), and 46 oz. cans, either hot pack or 
frozen. We have a 9,000,000 pound capacity cold storage with a 
range of 30-50° below zero, special freezing equipment and com- 
plete processing facilities. Adv. 61118, Canning Trade. 
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Eighth Edition 


A 
COMPLETE 
COURSE in 

CANNING 


The Industry’s Cook and 


Instruction Book 


for Managers, Superintendents 
Brokers & Buyers 
and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked) , Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 
house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 
like. 


IMMEDIATE DELIVERY 
Price $15 postpaid 
Size 6x9—400 Pages 


Published & Copyrighted By 
THE CANNING TRADE 
Since 1878—The Canned Foods Authority 


2504 St. Paul Street 
Baltimore 18, Md. 


MAY 1, 1961—sEcOND ANNUAL SYMPO- 
stuM, Johns Hopkins University, Maryland 
Water Pollution Control Commission, 
Johns Hopkins University Campus, Ballti- 
more, Md. 


MAY 2-4, 1961—1NDIANA INDUSTRIAL 
WASTE CONFERENCE, Purdue University, 
Purdue Memorial enter, Lafayette, Ind. 


MAY 7-10, 1961—SUPERMARKET _INSTI- 
TUTE, 24th Annual Convention, Chicago, 
Ill. 


MAY 7-11, 1861—.1INSTITUTE OF FOOD 
TECHNOLOGISTS, 21st Annual Meeting, Ho- 
tel Statler, New York, N. Y. 


MAY 17-27, 1961—NATIONAL PICKLE 
WEEK. 


MAY 18-19, 1961—NATIONAL CANNERS 
ASSOCIATION, Spring Meeting, Board of 
Directors, Washington, D. C, 


MAY 23-25, 1961—cLAss CONTAINER 
MANUFACTURERS INSTITUTE, Annual Mem- 
bership Meeting, The Greenbrier, White 
Sulphur Springs, W. Va. 


JUNE 1-3, 1961—NEW ENGLAND WHOLE- 
SALE FOOD DISTRIBUTORS ASSOCIATION, 86th 
Annual Convention, Poland Springs House, 
Poland Springs, Maine. 


JUNE 11-12, 1961—mIcHIGAN CANNERS 
& FREEZERS ASSOCIASION, Spring Meeting, 
Whitcomb Hotel, St. Joseph, Mich. 

JUNE 17-23, 1961—AssocIATION OF FOOD 
AND DRUG OFFICIALS OF THE U. S., 65th An- 
nual National Conference, Hotel May- 
flower, Washington, D. C. 


JUNE 18-20, 1961—NaTIONAL FoopD 
BROKERS ASSOCIATION, 2nd Food Brokers 
Management Conference, St. Francis & 
Sir Francis Drake Hotels, San Francisco, 


Calif. 


JUNE 18-22, 1961—NaTIONAL associa- 
TION OF RETAIL GROCERS OF THE U. S.. 


62nd Annual Convention, Convention Hall. 
Philadelphia, Pa. 
JUNE 21-24, 1961—pROCESSED APPLES 


INSTITUTE, 10th Annual Meeting, The 
Greenbrier, White Sulphur Springs, W. Va. 


JULY 13, 1961—NATIONAL KRAUT PACK- 
ERS ASSOCIATION, Catawba Cliffs Beach 
Club, Port Clinton, Ohio. 


Conventions and Schools 


SEPTEMBER 23-25, 1961—FirsT NA- 
TIONAL CULINARY ARTS EXPOSITION, 
Convention Hall, Miami Beach, Fla. 


OCTOBER 19-21, 1961—FLonwa cCAN- 
NERS AssociATION, 30th Annzal Conven- 
tion, Diplomat Hotel, Hollywood-by-the- 
Sea, Fla. 


NOVEMBER 7-10, 1961-—PACKAGING MA- 
CHINERY MANUFACTURERS INSTITUTE, An- 
nual Camference, Workshop and PMMI 
Packaging Show, Cobo Hall, Detroit, Mich. 

NOVEMBER 20-21, 1961 — micHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 


NOVEMBER 20-21, 1961—rEeNNsyYL- 
VANIA CANNERS ASSOCIATION, 47th Annual 
Convention, Yorktowne Hotel, York, Pa. 


DECEMBER 5-8, 1961—NeEW STATE 
CANNERS & FREEZERS ASSOCIATION, 76th An- 
nual Convention, Hotel Concord, Kiamesha 
Lake, N. Y. 


JANUARY 11-12, 1962—cANNERS LEAGUE 
OF CALIFORNIA, 39th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif. 


JANUARY 19-20, 1962—NaATIONAL PRE- 
SERVERS ASSOCIATION, Annual Meeting, 
Galt Ocean Mile Hotel, Ft. Lauderdale, 
Fla. 


JANUARY 21-24, 1962-—Nca-cm&sa, An- 


nual Convention, Americana Hotel, Bal 
Harbour, Miami Beach, Fla. 


JANUARY 24-27, 1962—associATION OF 
INSTITUTIONAL DISTRIBUTORS, Annual Meet- 
ing, Royal Orleans Hotel, New Orleans, La. 

FEBRUARY 11-13, 1962—cANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Harrison Hot Springs, B. C., 
Canada. 


MARCH 4-7, 1962—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, 21st An- 


“nual Convention, Palmer House, Chicago, 


Ill. 


MARCH 18-20, 1962—cANNERS LEAGUE 
OF CALIFORNIA, 58th Annual Meeting, 
Santa Barbara-Biltmore Hotel, Santa Bar. 
bara, Calif. 
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